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CLF’s sports brands sprint to success at Bodypower

This weekend’s Bodypower Expo held at the NEC  Birmingham on May 22nd- 23rd, saw visitor numbers reach almost 16,000, up a massive 92% compared to 2009; confirming emphatically that interest in sports nutrition supplementation is growing exponentially. 

CLF Distribution Limited, the UK’s most successful wholesaler of sports nutrition, sponsored a mini village of booths showcasing six of their top selling brands.  The village was a “must visit” area for many, as sports supplement users flocked to enter the competition to win a trip to Mr. Olympia in Las Vegas; sample products and have pictures taken with sponsored athletes such as, Twinlab’s Lolo Jones (World Indoor Championships US Gold Medal winner 60m hurdles 2010), who took a break from her busy training schedule to be at the show. Other highlights included appearances from Weider’s Markus Hoppe (German Pro Bodybuilder (IFBB)) and Dymatize’s  US professional super heavy weight professional (IFBB) Andy Haman, who’s unique blend of zany comedy drew a huge crowd when guest posing. 

CLF Managing Director, Robin Holiday said: “The success of this year’s show can be attributed to the ongoing collaborative relationship that we continue to enjoy with our top brands.  Sampling is key at a consumer show – the difference can often be in the taste; CLF have always been at the forefront of introducing  great tasting sports brands such as Cytposport and MRI to the UK market.” 

Nutrition and Healthy Lifestyle retailers looking for growth are well placed to capitalise on London 2012 as emphasis on sports nutrition and healthy living is bound to be a recurring theme. If the  number of consumers attending this year’s Bodypower Expo are anything  to go by, savvy retailers should seriously consider upgrading their sports nutrition offering in their stores; the average spend for a sports supplement user is £65.00 per shopping basket, making it well worth the effort of re-merchandising the sports nutrition area. 

Karen Wilson, Marketing Manager at CLF comments. “Engaging confidently with the customer is the key to success in this category, retailers who need help in this area can tap into the opportunities of selling sports nutrition by taking advantage of the training support provided free of charge by CLF and other committed companies.”

Ends.:
Notes to editors:
Founded in 1998, CLF Distribution is a leading UK wholesaler of premium products including: sports nutrition, organic and health food products, vitamin and mineral supplements. Offering a daily delivery service from its extensive warehousing facility in Downton, Wiltshire, the company  successfully provides continuity of supply across 10,000 products and 500 leading brands.   Customer service and retailer needs remain at the heart of the business; helping to ensure that CLF Distribution continue to meet the changing requirements of today’s retailer.
CLF’s key sports nutrition brands at the Bodypower show were: Weider Nutrition, Dymatize, Twinlab , MRI, Prolab & Cytosport.
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